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The Maine Credit Union League’s Social Responsibility 
Committee would like to recognize and thank all of our 
generous sponsors for supporting the 2018 Maine Credit 
Unions’ Campaign for Ending Hunger through this year’s 
Annual Convention Golf Tournament. The success of this 
event is because of the sponsors and participants. Thank you! 

BEVERAGE/SNACK CART SPONSOR
$3,500  CO-Op Financial Services 
    Synergent

OWN-A-HOLE SPONSORS · $2,550
Central Maine Auto Auctions
CUNA Mutual 
Insurance Trust/Equinox
KV Federal Credit Union 
WG TECH  
CULANE 
Dirigo Federal Credit Union 
Kasasa 
Maine State Credit Union
 
CLUBHOUSE SPONSORS · $2,000
Jwaala 
Tricorp Federal Credit Union  

19TH HOLE SPONSOR · $2,000  
Acadia Auto Auctions 

LUNCH SPONSORS · $1,350    
OTT Communications
Town & Country Federal Credit Union 
Systems Engineering  

PROGRAM SPONSORS · $1,000   
Access Softek 
Atlantic Federal Credit Union
Cumberland County Federal Credit Union 
Evergreen Credit Union 
Franklin Printing 
Gemalto 
GHM Agency 

Macpage 
Norman Hanson DeTroy
Portland Safe 
Round Tower
Sage Data Security
University Credit Union 
SWBC

PUTTING GREEN SPONSORS · $775 
Consolidated Communications
Springborn Staffing   
Verafin
York County Federal Credit Union

TEE-OFF SPONSORS · $625 
Down East Credit Union 
Harland Clarke 
Infinity Federal Credit Union 
Sebasticook Valley Federal Credit Union  
FHLB of Boston 
iMS 
Route 66 Auto Warranty 
WH Demmons

DRIVER SPONSORS · $525
Acadia Federal Credit Union 
Katahdin Federal Credit Union 
Relyco Sales Inc.     
The County Federal Credit Union 
Wycom 
Drummond Woodsum 
Lisbon Community Federal Credit Union 
Sebasticook Valley Federal Credit Union 
VONT  
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BIRDIE SPONSORS  · $375
Casco Federal Credit Union    
Flyte New Media
PSCU 
St. Clair Media Group 
Courtney Policy Group 
Pineau Policy Associates 
Saco Valley Credit Union   

EAGLE SPONSORS · $300 
Cabot Creamery    
FISERV  
Midcoast Federal Credit Union  
Otis Federal Credit Union  
Connected Credit Union  
Gardiner Federal Credit Union  
Monmouth Federal Credit Union  

HOLE SPONSORS · $200 
Albin, Randall & Bennett 
Auto Buying Consultants of Maine  
Brewer Federal Credit Union   
Business Lending Solutions 
Catama Films     
Changing Seasons Federal Credit Union
cPort Credit Union 
Five County Credit Union
Franklin-Somerset Federal Credit Union 
Maine Savings Federal Credit Union  
NDBS, LLC.  
NorState Federal Credit Union  
Northeast Credit Union  
Oxford Federal Credit Union 
PeoplesChoice Credit Union 
Portland Research Group   
The Snowman Group   
Trademark Federal Credit Union  
 
CART SPONSORS · $150  
Capital Area Federal Credit Union  
KSW Federal Credit Union 
Lincoln Maine Federal Credit Union 
Maine Highlands Federal Credit Union 
Maine Family Federal Credit Union 
Oak Tree Business Systems 
Winslow Community Federal Credit Union 

Thank you to the following credit unions and 
organizations for entering a team and/or an 
individual(s) in this year’s Tournament. 
Your support once again made this year’s 
tournament a sold-out field of golfers, including 
teams or representatives from: 

Access Softek      
Atlantic Federal Credit Union   
Brewer Federal Credit Union    
Business Lending Solutions   
Casco Federal Credit Union    
Central Maine Auto Auctions 
Connected Credit Union    
CULANE    
CUSO Home Lending     
Dirigo Federal Credit Union   
Eastmill Federal Credit Union    
Evergreen Credit Union
Equinox      
Five County Credit Union  
Insurance Trust     
Kasasa    
Katahdin Federal Credit Union   
KV Federal Credit Union   
Lisbon Community Federal Credit Union  
Macpage    
Maine Credit Union League    
Maine Savings Federal Credit Union 
Maine State Credit Union    
Midcoast Federal Credit Union 
NDBS, LLC      
Northeast Credit Union
NorState Federal Credit Union   
Norman Hanson DeTroy 
Otis Federal Credit Union    
OTT Communications 
PeoplesChoice Credit Union    
Portland Safe    
Route 66 Auto Warranty    
Saco Valley Credit Union   
Sage Data Security     
Seaboard Federal Credit Union 
Synergent      
Systems Engineering
Tricorp Federal Credit Union    
University Credit Union   
WG TECH     
    



THANK YOU TO OUR MAJOR SPONSORS

Prepare • Progress • Achieve®



THE 2018 MAINE CREDIT UNION 
LEAGUE CONVENTION GOLF 

TOURNAMENT RECOGNIZES OUR

CHAMPION SPONSOR

CUSO Home Lending is a licensed mortgage 
company owned by Maine credit unions. 
CUSO has been originating and servicing 

mortgages since 1993. Its mission is to provide 
consumers – credit union members as well as  

non-members – with a full menu of competitively 
priced residential mortgage products and 
services with extraordinary courtesy and 

exceptional service. CUSO strives to provide 
a variety of loan programs for both low-income  

and first-time home buyers, as well as for 
moderate to higher income borrowers.

Visit www.cusohl.com



History of Maine Credit Unions’ Campaign for Ending Hunger
 • 100% of all funds raised stay in Maine and go directly to help end hunger.

  The Social Responsibility Committee developed the Maine Credit Unions’ Campaign 
for Ending Hunger as a way to create a statewide social responsibility program 
that Maine’s credit unions could “call their own,” and take a leadership role in 
supporting a significant issue in Maine.

 • Credit unions began raising money for Ending Hunger in 1990. Since its creation, 
Maine credit unions have raised a total of $8 million to help end hunger.

 • Participation in the Campaign and funds raised have increased over the twenty-six 
years of the Maine Credit Unions’ Campaign for Ending Hunger.

 • For the 2015 Campaign, 58 credit unions and 8 chapters raised $740,000, 
a new record.

 • The largest, philanthropic fundraising effort for ending hunger in Maine by a non-hunger organization.

How the Campaign Works
 • 100% of the money raised goes to hunger organizations (food pantries, soup kitchens, etc.).

 • In 2017, every credit union that participated in the Campaign received at least 100% of the funds it raised 
back to distribute to the hunger organization(s) of their choice.

 • The remaining funds are contributed to hunger initiatives that have a statewide impact including a new 
$100,000 commitment to the renovation and expansion of Good Shepherd Food Bank’s Hampden facility, the 
second installment of a $100,000, 3-year contribution to expand the school backpack and pantry programs 
with Good Shepherd Food Bank, supporting the Food Mobile, which has delivered more than 5.5 million lbs. 
of food since it began in 2005, and has made visits to every Maine county annually; the Maine Credit Unions’ 
Ending Hunger Walking Tour; major support of the four primary food drives across Maine during the month of 
November; and many others.  

Statistics on Hunger in Maine
 • 35% of all Maine children live in low-income families.

 • More than 40% of Maine kids under the age of 12 show some evidence of hunger.

 • 68,950 Maine children are food insecure.

 • One in four Maine children live below the poverty level.

 • Maine ranks 13th in the nation and first in New England in terms of food insecurity.

 • 15% of Maine households, representing 200,000+ people, experience food insecurity.

 • Hunger and the risk of hunger are widespread among Maine’s low-income families with children.

 • The likelihood of experiencing hunger or the risk of hunger is directly related to income.

 • Children living in households which experienced hunger or the risk of hunger are more likely to experience 
health or school-related problems.

 • Several groups are found to be at greater risk of hunger in Maine: children, adults in low-income families, 
disabled persons, persons with special needs, the elderly, those living in rural regions, and the inner cities of 
Maine’s largest urban places.

 • Several factors contribute to hunger in Maine, including income growth that is outpaced by cost of living; 
high level of underemployment; widening gap between rich and poor; illiteracy; and lack of consumer 
information on nutrition.


